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Abstract: Since its expansion at the beginning of the 20th century, tourism has shown its sirength and
importance. Tourism is a link hetween several economic sectors, thanks to its accumdated develop-
ment potential. One of the main goals of business entities from the financial point of view is to achieve
profit. The second is the maximize the value of the company. which can be affected by the achievement
of prefit. Companies operating in the field of tourism in the Slovak Republic are no exception. The
chapter deals with the analvsis of their equity, including its individual items with an emphasis on the
going concern. Using Pearson's corvelation coefficient, we identify the relationship benween equity and
its individual items. The aint of the chapter is, based on indebtedness indicators, specifically total in-
debtedness and the degree of self-financing to assess the adequacy of own resources needed to finance
its activities in this sectar in the Slovak Republic, while marginally analyzing the impact of COVID-19
on the tourism sector in Slovakia.

Keywords: Share capital. Retained earnings, Profit, Loss.

1. INTRODUCTION

pon entering the markel, each company must be financed by capital, while it must own

such forms of assets through which its business activities will be carried out. At the be-
ginning of the business, the capital structure is always dominated by the own resources of the
assels invested in the company by the partners as equity. However, this state of financing the
company’s activities is unsustainable in the long run and does not reflect the normal situation
of'its operation on the market. Companies usually do not have a sufficient amount of their own
resources, so they have to raise capital from the external environment in the form of extrancous
resources. Raising capital to finance the operation of a company is considered to be one of the
biggest problems. For a company, the selection of its sources of financing is a lengthy process
that costs it a lot of effort. Resources of financing can come from the internal environment of
the company, i.e. they are created directly in the company or they are obtained in various forms
from the external environment. It is the right setting of the ratio of own and extraneous resourc-
es of financing that is the biggest challenge in the business sphere. It can be assumed to a large
extent that it depends on the subject of business and the industrial segment. This chapter aims
to analyzc the capital structure of entreprencurs in the tourism industry in the Slovak Republic
in terms of its impact on financing the company’s activities. Using Pearson’s correlation coeffi-
cient, the authors identify the relationship between equity and its individual items. In the chap-
ter, the authors will also present aspects related to the current situation of the impact of Covid-19
and measures of the Government of the Slovak Republic on the situation of entrepreneurs in the
tourism industry in the Slovak Republic.
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2. RESOURCES OF ASSETS FROM ECONOMIC
AND ACCOUNTING PERSPECTIVES

The resources of assets can be viewed in two ways, while the first method examines the re-
sources of assets in terms of the origin of asscts, where we are interested in the perspective of
the entity, based on which the resources of assets are divided into own and extraneous. By own
resources of the company, authors mean its equity, which is created in some companies at the
moment of launching the business. Extrancous resources include liabilities, loans, and borrow-
ings. The second method is the legal aspect, according to which the resources of assets represent
the claims of third partics (suppliers, the state, banks, owners, etc.) against the entity. Equity is
an abstract concept and does not apply to specific types of assets. The reason is the fact that at
every moment of the asset cycle, we would have to assign different assets to our equity, which
is practically impossible. Because of the above. equity is quantified as a whole, specifically as
the difference between assets and liabilities, which we refer to as the modified extended balance
sheet equation. This relationship is an indirect definition of equity, as equily is defined in this
case as the difference between two other specifically defined components of the balance sheet,
namely assets and liabilities (Slosarova, 2018).

In section 2(2) of Act no. 431/2002 Coll. on Accounting, as amended in the Slovak Republic
(hereinafter referred to as the ,,Accounting Act®), it is stated in general that the subject of ac-
counting is the accounting of facts, including the difference between assets and liabilities, a spec-
ification of this term can be found in section 59(1) of the Mcasures of the Ministry of Finance
of the Slovak Republic 23054/2002-92, which lays down details on accounting procedures and
general chart of accounts for entrepreneurs accounting in the double-entry bookkeeping system
as amended (hereinafter referred to as accounting procedures), in which it is precisely defined
that equity represents the difference between assets and liabilities. By equity, we mean the own
resources existing in the company throughout the implementation of business activities, which
should be available to the company at all times, as they are long-terin resources. The volume of
equity is crucial for determining the long-term survival of the company (Valaskova et al., 2019).

In terms of the time of entry into the company. equity can be divided into two basic parts
(Mézikova et al., 2016). The first part includes the part invested in the company at its establish-
ment, where the initially mvested capital of individual owners can be included in the business,
The second part relates to the very period of existence and includes internal resources, external
resources, and resources acquired in another form. By internal resources, we mean resources
created by the entrepreneur’s own activity, when he tries to make a profit, which leads to an
increase or decrease in equity. External resources are resources that the company has obtained
through other owners’ contributions to equity, for example in the form of gifts from sharehold-
ers. Resources acquired by the company in another form may include valuation differences
arising from the revaluation of certain types of asscts and liabilitics following the Accounting
Act, share premium representing the difference between the nominal value of shares and the
issue price, and others (Slosdrova, 2016). The process of creating own resources in the course of
business activity is referred to as self-financing.

The most important component of equity is considered to be the share capital defined in section
58(1) of Act no. 5131991 Coll. Commercial Code in the Slovak Republic (Commercial Code,
2020) as amended as a monetary expression of the sum of monetary and non-monetary deposits
of all partners in the company. The shareholder’s contribution (Commercial Code, 2020) means
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